"time spending tool" that facilitates casual con･ versations with male friends and as "confection･ ery to ｅχplore", which are premium desserts that ａ young man cannot normally afford but wishes to eat with his girlfriend｡
The second finding is the direction of the product planning for convenience store desserts.
The future development of ａ "fun food" might be anticipated.
More specifically, improving the dessert display while maintaining "affordable prices" and "reduced fear of calories," which are strengths of convenience store desserts, will be necessary in the future. 
が付いていないニーズを発見する力」と「消費者

